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AGENTS ALARMED BY BLOCK DISCOUNT CUT 


Alarm has been created among ad- 
vertising agents by the receipt of a 
letter from their blockmakers noti fy- 
ing their intention - as from January 
lst, 1951 - to abolish the present 
discounts and rebates and to substit- 
ute an all-round 24% discount for mon- 
thly settlement. 

It is felt by many agents that to 
substitute this discount for the pres- 
ent accepted figure of 10% will strike 
a blow at the whole agency remunerat- 
ion system. 


The discount (like that. 


secretary, states that the new prices 
will be 12% less than those printed in 
the list dated August 12, 1946. 

It is understood that the Instit- 
ute of Incorporated Practitioners in 
Advertising has discussed the matter 
with the Federation and that further 
meetings may take placer 


OUTDOOR INDUSTRY’ S MEMO 
TO DALTON 


As foreshadowed in Advertiser’ s 


received from media) represents part 
of the agencies’ income. It also 
covers the work involved in handling 
blocks. If it is to be cut, it will 
be necessary to make a charge to . 
clients, which some may find it hard 
to understand. Those agencies that 
rebate commissions and charge clients 
an inclusive fee (usually 15 per cent) 
should not be adversely affected. 

After stating that the Federat- 
ion of Master Process Engravers has 
been considering for the last 24 years 
a complete review of the ‘unduly com- 
plicated’ discount system, the block- 


Weekly of September 14, the Outdoor 
‘Advertising Industry Advisory Committee 
is taking steps to counter what is 
thought to be repressive interpretation 
of the Control of Advertisements Regu- 
‘lations under the Town and Country 
Planning Act, 1947. 

A memorandum containing arguments 
which, the committee say, prove that 
there has been a change in the attitude 
of the Ministry of Town and Country 
Planning towards the industry is to be 
sent to the Minister, Mr. Hugh Dalton, 
this week, 


makers’ letter goes on to refer to a 
new price list which it is intended 
shall come into force simultaneously 
with the new discount arrangement. This 
it is claimed,‘will leave the prices 


so adjusted as to give the same net. 


‘return to the photo engraving trade as 
hitherto’. 
Mr. N. Harrison, the Federation’s 


ONCE AGAIN AN EMERGENCY ISSUF OF 
ADVERTISER’S WEEKLY HAS HAD TO BE PRF- 
PARED AND DUPLICATED. WE SINCERELY 
REGRET: HAVING IN THIS WAY TO DISApp- 
OINT BOTH READERS AND ADVERTISERS, ALL 
OF WHOM, WE ARE SURE, HOPE THAT THF 
PRINTING DISPUTE MAY SOON BE SETTLED - 
AND FORGOTTEN. 
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MISLEADING ADS;R.T.S.A, 
-TO PROSECUTE 


The Retail Trading Standards 
Association is to bring prosecutions 
against traders who use the word wool 
in advertisements to describe mixture 
garments, when they consider the cases 
serious enough, and can obtain evi- 
dence. 

Three cases are already being 
prepared against traders alleged to 
have misused the word linen in ad- 
vertisements. R.T.S.A. has sent to 
newspaper advertisement managers, 
evidence of firms giving wrong des- 
criptions to goods. 

_ Manufacturers are being asked to 
withold supplies from offending 
traders. 


PRESS HELPS TO WIN DOLLARS 


Successes in North American mar-, 
kets were not entirely due to advertis- 
ing, nor failures to absence of it, 
said Sir Cecil Weir, chairman, Dollar 
Exports Board, at the Institute of 
Incorporated Practitioners in Advert- 
ising annual dinner last Thursday. 

Successes were due primarily to 
attractive goods, reliable quality, 
competitive prices, and deliveries on 
time; to personal study of markets, 
not to the appointment of agents by 
post and on inadequate remuneration; 
and to the fact that the goods were 
backed and promoted by good advertis- 
ements. 

He paid tribute to support given 
to the dollar export campaign by new- 
spapers and the trade Press - hardly 
less valuable to recovery than Marsh- 
all Aid itself - also to members of 
the Dollar Exports Board Advertising 
Advisory Committee, under the leader- 
ship of Mr. Douglas Saunders. 
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PACKS MUST ‘SELL’ IN U.S. 


In America not to package well 
and attractively spells the ruin for 
the manufacturer of consumer goods, 
states the report on packaging by the 
specialist team sent to the U.S.A. by 
the Anglo-American Council on Product- 
lvity. 

The selling function of packaging 
is stressed and it is emphasised that 
packaging, advertising, and marketing 
constitute an entity, all three being 
related to the buying psychology of 
the customer. 

Other points from the report: 
More than ever before the American 
packer is thinking of the empty pack- 
age cost and the cost of filling the 
package as one item. ‘The successful 
package can be filled rapidly, effect- 
ively, and cheaply with the least use 
of floor space. 

The development of the -self-serv-: 
ice store is linked closely to advert- 
ising. Since the familiarity on which 
recognition depends is usually created 
and certainly sustained, by advertis- 
ing, it is natural that the package, 
which is the personality of the prod- 
uct, is featured more and more in the 
advertising. . 

Packages that sell themselves are 
of first importance in U.S.; no prod- 
uct that is not a good seller remains 
in sight. 

“SATURATED WITH POSTERS’ 


During an appeal by Arthur Maiden 
Ltd. against a Salford Corporation ban 
on advertisements on buildings in Eoc- 
les New Road, Regent Road and Ordsal] 
Lane, the city engineer Mr. W. Albert 
Walker said that the area was absolut- 
ely saturated with poster advertise- 
ments. Only one gable end had escap- 
ed advertising. 

For the firm it was stated that 
this was not a residential area, and 
that the advertisements would not be 
detrimental. 
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COPY COMMITTEE PUT RESTRICTIONS 
ON_HATR_RESTORER ADS. 


The Copy Committee of the News 
paper Proprietors Association and the 
Newspaper Society has prohibited im- 
plications in copy or literature that 
a product can make hair grow again. 

The Committee has recently re- 
viewed the advertisi g of a number of 
products advocated for stopping fall- 
ing hair, avoiding thinness, making 
the hair grow again, and inferring by 
illusrration or statement that thinn- 
ing or lost hair can be renewed or 
replaced. Much of the copy, they find 
has been drafted in such a way as to 
contravene by inference the Code of 
Standards. 

Attention has also been drawn to 
the advertising of certain products in 
publications outside associations sub- 
scribing to the Code. Agents have 
been reminded that it is a condition 
of their recognition that all adverti- 
sing prepared by them shall conform to 
the standards laid down. 


‘UNFAIR TO RAISE NEWSPAPER 
PRICES” = COOPE — 


It would not be fair to raise the 
price of national dailm newspapers to 
l%d. Mr. John Coope, deputy chairman, 
Daily Mirror, told Berks & Bucks Pub- 
licity Club last week. 

Advertisers complained about the 
66 per cent rise in rates, and asked 
why some of the rising costs could not 
be passed on to the public. The con- 
bined circulations of London dailies 
had risen from 10,700,000 in 1939 to 
16,700,000 today; the prices of news 
print was 3% times higher. Carriage 
rates had risen 85 per cent; average 
number of pages in the Daily Mirror 
was now 12, compared with 30 pre-war. 

Any increase in the number of 
newspaper pages would result in a fall 
of sales. 


ADS. GUARANTEE INDEPENDENCE, 
SAYS R.J. CRUIKSHANK 


Speaking on the Future of the 
Press, Mr. R.J. Cruikshank, editor, 
News Chronicle, told the Publicity 
Club of London on Monday that the Roy- 
al Commission on the Press, while it 
had exploded the old suspicion that 
advertisers would influence editorial 
policy, did not stress the historical 
fact that advertising was one of the 
guarantees of the independence of the 
Press. 

We know, he said, of the venality 
and corruption of newspaper in the 
days when they had to depend on sub- 
sidies from governments or political 
parties, and we know how bad are news- 
papers in those foreign countries 
where they depend on subventions from 
special interests to keep alive. 

Mr. Cruikshank thought that two- 
thirds of readers would accept an in- 
crease in the price of papers. 


ADS. TO HELP SALESMEN 


The maintenance of the closest 
co-operation between advertising, sales 
promotion and sales, to ensure the suc- 
cess of any marketing effort was 
stressed by Mr. J.F.Franklin, sales 
manager, Ascot Gas Water Heaters, Ltd., 
when he addressed a meeting of the West 
of Scotland Gas Salesman’s Circle in 
Glasgow. 

In the past, this need had not 
always been recognised, but good 
management now placed responsibility 
for advertising with sales planning. 
Advertising was thus given the oppor- 
tunity to operate as a specific func- 
tion in assisting salesmen. 


ECA ADS, IN IRELAND 


The Economic Co-operation Ad- 
ministration (Marshall Aid) in Ireland 
have appointed O’Kennedy-Brindley Ltd. 
for newspaper and other advertising. 
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CURRENT ADVERTISING 


Glucozime tonic beverage to be intro- 
duced by Heather Park Laboratories, 
members Jaffajuce group. Advertising 
(Greenly’s) commences when distribut- 
ion completed. --- J.C. Eno introduc- 
ing C.P.10 anti-flagistic poultice; 
test campaign, Nottingham Leicester 
(J. Varney). 

Accounts moving to: C.W. Hobson, 
Milo, Nestle tonic beverage; large 
spaces periodicals start November. --- 
C. Mitchell, Lanalol hair tonic. --- 
Erwin, Wasey, Caroni rum. --- Colman, 
Prentis & Varley, Lines Bros., Triang 
toys and prams. --- H.C. Longley, Tan 
Sad Ltd., baby carriages, from January 
1; women’s journals, trade Press. --- 
G. Street, Remington Rand, from Janu- 
ary 1. --- Edward Martin Harvey, part 
of the 600 Group of companies account; 
S.C. Peacock continue to handle the 
other part. --- F. John Roe, Wilson, 
Walker & Homfray brewery combine. 

New accounts to: C. Mitchell, 
Sleepax sleeping tablets distributed 
by Fassett & Johnson. --- Graham & 
Gillies, George W. King Ltd., mechani- 
cal handling equipment; nationals, 
trade and technical journals. --- F. 
Join Roe, Swales oatmeal stout; and 
Willoughby’s restaurant and wine, spi- 
rits and cigar merchants. --- Warren 
Seymour Co., Cords Piston Ring Co. --- 
Elwyn Hughes Advertising, Lilleshall 
Co., and Powerco division of F.W. Jel- 
pke Ltd. --- Gordon Advertising, San- 
ford Bros., jewellers; nationals. 

New campaigns for: Milo, Nestle 
beverage, direct mail scheme sending 
to London housewives free samples with 
a letter on their own grocer’s note 
paper; Some Press ad. support is pla- 
nned. --- Williams shaving cream, re- 
introduced by Scott & Browne,nationals, 
London evenings, Sundays, magazines, 
(J. Walter Thompson). --- Nuzora men’s 
hair cream, test in one women’s jour- 
nal (Roy Hardy through G. Street). 


*‘DOCTORED PRODUCTS’ PROTEST 


The use of ‘doctored’ products for 
exhibition purposes was condemned as a 
‘breach ofhonesty’ at a meeting of the 
Manchester branch, Incorporated Ad- 
vertising Managers’ Association, by 
pa es Leigh (David Mosley & Sons 

td.). 

Mr. D. Hayes (Vantona Textiles 
Ltd.) said nobody was deceived by the 
practice of smartening up products for 
show purposes. 


PLANNERS DENY ‘PREJUDICE’ CHARGE 


Nottingham planners denied pre- 
judice. against outdoor advertising, at 
a Ministry of Town & Country Planning 
inquiry: when Mills & Rockleys Ltd., 
appealed against the corporation’s re- 
fusal to permit advertisements on a 
number of sites. Mr. T.N.S.Roose, for 
Mills & Rockleys, said the corporation 
restricted outdoor advertising wher- 
ever they could: Onlm six out of 24 
applications made by the firm had been 
approved. The chief planning assis- 
tant, Mr. C. Young said applications 
were considered on merit. Mr. Roose: 
Does the corporation approve or does 
it not approve of outdoor advertising 
in Nottingham? Mr. Young: The cor- 
poration approves of it in the proper 
place. Since we have a very high pro- 
portion of outdoor advertising in 
Nottingham, it is not really desirable 
materially to increase it. 


INDUSTRIAL EDITORS HEAR CRITIC 


A scheme for pooling articles, 
ideas, pictures and features among 
groups of house.organ editors was pro- 
posed by Brian Hilton, ADVERTISER’S 
WEEKLY house organs critic, when he 
addressed the autumn Convention of the 
British Association of Industrial Edi- 
tors on Saturday. 
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NEWS IN BRIEF 

Aberdeen Corporation has agreed to permit 
liquor advertisements on its transport system 
+ - + Press publicity scheme for Bath Spa is 
being prepared . . . Group advertisement for 
10 clients is being run in the Easterm Daily 
Press by Willsmore anc Tibbenham (Norwich) 
Ltd. . . . Glepage Motor Show number of The 
Field will be published on October 21... 
First newspaper to be published in New Guinea 
since the war, South Pacific Post is a 16page 
bi-weekly . . . 15,000 brochures in three 
languages will urge tourists and holidaymakers 
to "Come to South Devon® . . . Barrel of beer 
and pub, advertising material were sent to 
Paris for a Festival of Britain publicity 
party at the British Embassy . . . Morecambe - 
Guardian carried a four~colour half-tone of 
the town's illuminations . . . Research 
Services survey shows that of 812 people 
interviewed in seven towns 54 per cent 
favoured sponsored radio; 13 per cent 
opposed its; 13 per cent were undecided... 
Two-minute film of a man who won £91,832 in a 
football pool was made in 66 hours by Theatre 
Publicity Ltd. . . . Ad. managers and repre- 
sentatives attended 25th birthday celebration 
of Beasley's Ltd. . . . Will Kitchen Jr. 
(Magazines) Ltd. have been appointed ad, 
managers for The Lamp Journal and The Antique 
Dealer, published by Rosenthal and Smythe Inc. 
New York . . . Tweeddale Press, Berwick-on- 
Tweed, has bought the Selkirk weekly, Southern 
Reporter . . « London ad, representation of 
Warrington Examiner has been transferred to 
Press Alliarice Ltd. . . . Darts team of W.S. 
Cranford Ltd. beat Kemsley Newspapers 2-1 
.« « « Practical Television has been renamed 
Practical Television and Television Times . . 
Publicity for the Isle of Wight is to be 
doubled, with 4 2,000-site poster campaign 
- « » The Bell, Irish literary monthly, is to 
resume publication in November after an 
18-month break . . . Exeter Corporation is to 


allow advertising on its buses... 
British Travel and Holidays Association 
spent £403,067 on overseas publicity in 12 
months . . . 123rd anniversary festival of 
the Printers! Pension, simshouse and 

Orphan asylum Corporation is to be held at 
the Connaught Rooms on November 14... .. 
20,000 posters will announce Non, a one- — 
issue Conservative magazine produced in co- 
operation with Colman, Prentis and Varley 
« « « Woman Can Make It supplement is 
planned by the News Chronicle... Daily 
Mail has issued a 2i-page promotion piece 
for its Knit To Win contest. . . Direct 
Photo Engraving Co. Ltd. celebrated 70 years 
of business with a staff dimer at the 
Waldorf . . . Daily Express average net sale 
hit new peak, 4,240,203 in Septerber; 
Sunday Express figure, 3,480,464, also a 
record . . . Reveille circulation exceeds 
2 millions . . . Prizewinning E.C.a. posters 
are displayed at Charing Cross station... 
International convention of industrial 
editors is planned to coincide with the 
191 Festival . . . Special control (outdoor 
advertising) inquiries are to be held at 
Kendal (October 24), Gloucester {November 
28) . . » Rules are being drafted for the 
recently formed iiail Order Traders Associa- 
tion. . . Guide for U.S, buyers is being 
distributed by the american Chamber of 
Commerce in London. . . Het Vreie Volk, 
Dutch Labour Party newspaper has reduced 
rates by 16-18 per cent . . . Kayser-Bondor 
Ltd, claim to be first in the textile field 
with a stereoptic display device... 
Record mumber of entrants ts reported for 
IIPA intermediate examination . . . English 
Speaking World has resumed monthly publ ica- 
tion . . « Half-yearly meeting of the Nens- 
paper Society is being held in London on 
November 8. « . 70 journalists had a 
kipper breakfast at Claridges when Patrick 
Dolan and Associates Ltd, launched a drive 
to sell four million kippers in U.38, 


NEWS PEOPLE 

G.S.DANIELL, advertisement, production 
and circulation manager, Dental Record, 
succeeds B,5.SYKES as publications officer 
to the Central Council for Health Education 
. . . J.W.W.CASSELS, publicity manager, is 
leaving Chambers Encyclopaedia . . . ERNEST 
MALE, formerly with Business Publications 
Ltd., has succeeded Frank Ryan (retumed to 
Australia) as overseas manager, Gordon and 
Gotch Advertising Ltd. . . . J.MOORE-OCILVIE, 
who was with Delapena & Son Ltd., succeeds 


D.COURTNEY EMBLEY as advertising and publicity 


manager, High Duty Alloys Ltd. . .. J.S. 
DAVIDS, Financial World editorial staff, has 
joined Time and Tide as financial advertising 
manager . . . A.AJH,PARKER, Stiltrell Darby 
(Display) Ltd., has been appointed general 
sales manager, Wiley Displays Ltd. ... 
ARTHUR C.NIELSEN, chairman, 4.C, Nielsen & 
Co.Ltd,, will visit his British headquarters 
in Oxford this month "to discuss research 
techniques" . . . JOHN RYAN, vice-chairman, 
Metal Box Co, Ltd., will speak on Resale 
Price Maintenance at the British Institute of 
Management Conference at Harrogate, November 
1619 . . . K.B. ROBINSON, managing director, 
Evans Brothers Ltd., publishers, has become 
company Secretary, Adrema Ltd. . .. "BOB! 
TAYLOR G.C., Bristol Evening World advertise- 
ment representative posthumously decorated 
for attempting to stop two bank robbers, 

left £624. 2. 10d. gross, #589. 3. dd. net. 

- « « GLADYS GCELLIE, formerly representing 
Paton's, the Australian agency, has joined 
Cecil: D.Notley Advertising Ltd., as an 
assistant account executive . . . E,HAROLD 
GOODMAN, advertising manager, Avon India 
Rubber Co, Ltd., retiring after 40 years, 

has been presented with a gold watch and 
cheque . . . T.J. TAYLOR, circulation 
manager, Birmingham Gazette group since 

1922, has retired. 
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CHANGE - BY-ORDER 

Gilbey's Inval id Port trill not be sold 
under that name from November 1. A new 
label, with a new name yet to be announced, 
will be introduced. Stock held by retailers 
will be withdrarm, re-labelled and marked 
"Formerly knovm as Gilbey's Invalid Port". 
‘This is one of the effects of the recent 
Ministry of Food Labelling Order. Advertis- 
ing and iabels of Buckfast Tonic wine, 
Sanatogen and Phosferine Toric Wine are not 
to be changed. Some other wines have 
changed their labels. Some advertisers have 
submitted proposed label designs to the 
Ministry for approval. 7 


- WINDOW LIGHTS SCHEME. REJECTED 

The Hinister of Fuel and Power has 
rejected a National Chamber of Trade plan 
to modify winter lighting restrictions. 
Under this scheme traders would have put 
lights inside shop windows, and :saved an 
equivalent amount of outside lighting. 


CWB NEWS - 
Publicity Club of Glasgow heard about 


‘the 1951 Industrial Power Exhibition from 


organiser Alastair Borthwick... New — 
castle Publicity Club has arranged to run 
Section B of the 4.A, diploma course in _ 
collaboration with Newcastle Municipal 
College of Commerce... Five members of 
the Leicester Club judged a window display 
contest organised by Parker Shoes Ltd; Mrs. 


: D. Pickering, E.M.Brom, W.Bowles, L.Whit- 


church, J.B.Roberts . . . Provincial Press 
can give mre complete and precise coverage 
than any other medium, R.W. Grundy, Newspaper 
Society information officer, told the Publi- 
city Club of Nottingham. . . Importance to 
advertising of the club movement was 
stressed by A,Robertson tacdonald, c. D.C. : 
chairman, when he spoke at a Coventry 
Publicity Association lunch. 
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PRINT STOPPaGE;. SCORES OF 
JOURNALS NOT APPEARING 

More than 60 publications were not 
expected to appear this week as a result of 
the printing stoppage. Situation reported 
from some of the big publishing houses was:- 

Odhams: Four joumals printed in London 
will not appear. Iliffe: Some journals rill 
be delayed, others will not appear. Amaiga- 
mated Press; Most publications not appearing. 
Newnes; Seventeen publications have either 
made their last appearance until the dispute 
is settled or will do so this week, Temple 
Press: Production at a standstill. The 
Radio TimeS {is not expected to appear. A number 
of trade setting houses have stopped setting. 
The Newspaper Society reports arrangements for 
all suburban member newspapers to continue 
to appear, some in abbreviated forn. 

The court of inquiry examining the dis- 
pute between the London Master Printers! 
Association and the London Society of Composi- 
tors adjourned on Monday, and the chairman 
said he hoped it would not be necessary to 
sit again. <A report of the findings will go 
to the Minister of Labour, It may include 
recommendations. 

The L.N.P.A, has stated that it will 
accept any findings of the court. Mr. Robert 
Willis, L.S.C. general secretary, says: "We 
have made it clear that we consider the func- 
tion of a court of inguiry is not to adjudi- 
cate but to report back to the liinistry*. 

L.S.C. delegates are reported to have 
endorsed statements made by iir.Willis at the 
inquiry and to have confirmed that they are 
. not prepared for a returm to colliecctive agree- 
ments with the L.M.P.A, 

The L.S.C. say the master printers have 
dismissed about 5,000 compositors, and that 
the Society has called out 12) mre fron 
houses which have not signed individual agree- 
ments, The L,ii,P.A. says the L.S.C, has nith- 
drarm 670 composi tors. 


DAY-GLO AD. COST EXTRA £80 

Day-Glo used in Daily Film Renter cover 
ad. October 4 cost £80 extra, All four cover 
pages, sent to press three weeks in advance, 
were printed letterpress. Film title in Day~ 
Glo was silk-screened afterwards, Copies of 
the journal had to be sent out flat instead 
of being wrapped. 


LATE NEWSBRIEFS 

J.Walter Thompson taking Radio Luxembourg 
time for Reckitt & Colman Ltd. ... Staples 
Press Ltd, acquired controlling shares F,- 
Howard Doulton & Co., E.15. .. . Press 
Services, Birmingham, appointed P,R, consul- 
tants Accles & Pollock. . . Edinburgh 
Council banned ‘Jesus Saves! neon sign... 
W.E.Sellers, former space salesman, amarded 
10 guineas against London Counties News- 
papers. Alleged dismissed insufficient notice 
e « « Travel magazine Go acquired by Kemsleys 
Publishing by World-Wide Publications until 
January, then Kemsleys ... . COI producing 
for Planning Ministry publication or series 
pictures alleged "unfortunate" outdoor ads, 
« e’e Scottish branch IAMA planned by group 
of ad. managers . . . Macleans launching 
peroxide shaving stick "for men with blue 
chins" (Bensons). . . . G.Street to handle 
account of Gonzales Byass & Co,, sherry 
shippers. . . . Downtons appointed agents 
Holoplast plastic movable walls and Corro=- 
Plast corrugated plastic roofing material, 
- « ‘« 4,J,Taylor, director, general manager, 
Benn &Cronin Ltd., train indicator makers, 
appointed chairman, managing director, 
following death Col.J.a.S.Gray, ... New 
Press and Publicity Co, (Scotland) Ltd., 
Edinburgh, has formed as separate company 
Scottish Outdoor Advertising Service, Office 


-at Glasgow managed 4,W,Waldon, formerly 


with David allen & Co. W.Glen in charge ad. 
service and inspection at 41, George St., 
Edinburgh . . . Belfast Telegraph price 
increased from ldd to 2d, 
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APPOINTMENTS VACANT 


AN OPPORTUNITY occurs for a young man or 
woman with a bright, inventive mind, to train 
as an advertising film script writer, A little 
experience of advertising is desirable, but 
not essential, Satisfactory salary paid, 

Write Box 9055, Ad, Wkly, 180, Fleet St,,E.C.4 


COMMERCIAL ART STUDIO requires person with 
good connections for obtaining Art Work, Free- 
lance basis: Good commission, Box 667, Ad. 
Wkly, 180, Fleet St., E.C.4, 


FINISHED LETTERER required by studio on free 
lance basis, Box 668, Ad, Wkly, 180, Fleet 
St,, E.C.4, 


LETTERING AND LAYOUT artist required by 
London Advertising Agents, Ability to produce 
slick layouts from copywriters visuals 
essential, When writing applicants must state 
age, experience and salary required and when 
avuileble for interview with specimens of 
work, Box 695, Ad, Wkly, 180, Fleet St., B.C.4 


ARTISTS with refreshing ideas wanted for 

covers of paper-backed novels, Plenty of work - 
westerns, boxing, futuristic, etc, Also pin- 
ups, No lettering, Write Box X 53, Willings, 
362, Grays Inn Road, W,C.1, 


PRODUCTION ASSISTANT required by leading 
London Agency, Interesting position, calling 
for some experience of ordering process and 
foundry work and preparation of production 
schedules, Write stating- experience and salary 
required, Box 5447, C, Vernon & Sons Ltd., 
17-19 Stratford Place, W.1, 


TYPOGRAPHY AND LAYOUT; Qualified man required 
in North of England to take charge of depart- 
ment should be able to originate ideas, have 
sound knowledge of typography, Salary £700- 
£850 according to experience, Apply with 
copies testimoniale and examples of work, to 
Box 612, Ad, Wkly, 180, Fleet St,, E,C.4, 


LETTERING ARTIST with showcard experience, 
interesting work, good conditions, five day 
week, Write or call with specimens STUDIO 
FILMS 71, Dean Street, W.1, 


ADVERTISING MANAGER required by engineering 
concern in N,W, England, First class experi- 
ence in every aspect of advertising essential, 
Salary (of which some indication should be 
given) would be appropriate, Box 616, Ad. 
Wkly, 180, Fleet St., E.C.4, 


ASSISTANT SPACE BUYER for well-known West End 
Agenc., Comencing salary £300 to £375 accord- 


ing to experience, Write (in confidence) giv- 
ing full perticulars of age, education, 
experience to Box 9054, Ad, Wkly, 180, Fleet 
St., E.C.4. 


PUBLICITY MANAGER required by book publishers 
to plan, and personally cerry through, sales- 
promotion campaigns from start to finish, Must 
be @ good copywriter and ideas man who has had 
some experience of direct mail work, Exception- 
al opening and particularly interesting work, 
Details of age, experience and approximate 
salary required, in strict confidence, to Box 


* 9056, Ad, Weekly, 180, Fleet St., E.C.4, 


VACANCY OCCURS in London Agency for experienced 
Production man, Position carries a good salary 
with exeellent prospects, Applicants must have 
previous agency experience, Write fully Box 
606. Ad, Wkly, 180, Fleet St,, £.C.4, 


GOODWIN BARSBY & CO, LTD,, Watling Street, 
Leicester have a vacancy in their design draw- 
ing office for a senior draughtsman accustomed 
to prepering layout drawings of plant for 
quarries and gravel pits. Written applications 
are invited from persons possessing the 
necessary experience, and the successful appli- 
cant will be assured of permanent employment 
under good working conditions in a position 
offering scope for initiative and ability, A 
five-day week is in operation and a salary 
commensurate with experience will be paid, 

Full details of age and experience should be 
given in all applications which will be treated 
in the strictest confidence, 


SALES MANAGER required by old established manu- 
facturers of well-known, nationally distributed 
lines to Grocery & Hardware trades, There is no 
limit to the opportunity for a man of wide 
practical experience of selling and marketing 
in this field and of controlling and directing 
sales-force, Remuneretion (commensurate with 
ebility to handle man-sized job) comprises 
salary, expenses, bonus on turnover, Applicant 
must possess car and be prepared to travel 
throughout U.K, supplementing and organising 
resident salesmen, His base would be Leeds, 
Applications containing ell relevant deteils 
will be treated in strict confidence. Box No,4, 
Nevin D, Hirst (advtg,) Ltd., 23, Mount Preston 
Leeds, 2, ; : 


TECHNICAL ARTIST required for work in connec- 
tien with illustrations for Aero Engine hand- 
books, Perspective drawing, ink on linen, 
Ability to use air-brush and to read engineer- 
ing drawings an advantage, Write giving age 
and details of previous experience to:- 

The Personnel Officer, The De Havilland Enj:ine 
Co,Ltd,, Stag Lane, Edgware, Middlesex, 
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APPOINTMENTS VACANT 


Yorkshire Advertising Agency with expanding 
Turnover will shortly have promising Vacancy 
for Experienced Accounts Executive (30 to 
45). Possibility of Partnership on retire- 
ment of one of the present directors. High- 
est integrity, good personality, tact and 
business acumen essential. Send in strict 
confidence full particulars of past work, 
present position, salary and age. and copy 
of references as to character, health, edu- 
cation, and training. W.H. Clarke & Co., 
Solicitors, 12, South Parade, Leeds 1. 


YOUNG energetic space salesman experienced 
in the trade and technical field required 
for old established monthly journal. Able 
to conduct interviews at executive level. 
This is an important position and offers 
real scope for high income and advancement. 
Write giving full details including age and 
present earnings to Mr. Peake, John Trundell 


& Partners Ltd., Temple Chambers, Temple 
Avenue, E.C.4. 


PRODUCTION Executive required, able to pro- 
duce printer’s layouts and advertisement 
adaptations. Thorough knowledge of print 
and block ordering needed, and agency exper- 
ience essential. Good position for right 
man (age 25 - 35). Write, giving full det- 
ails and salary required, to Gilbert Advert- 
ising Ltd., 10 Norfolk St., London W.C.2. 


LETTERING Artist also capable of competent 
general Studio work. Opportunity for young 
artist wanting a position with scope. Write 
details of experience and salary required to 
J.W. Artists Lted., 161A Strand, W.C.2. 


ALL ROUND artist required, capable of pre- 
paring slick layouts, still life, lettering 
etc. Fashion drawing ability an advantage, 
but not essential. Write full details of 
experience, stating salary required. No 
letters answered unless these details are 
ng Apply Box 684, Ad. Weekly, 180 Fleet 
t., E.C.4. 


REPRESENTATIVE required with sound know- 
ledge of outdoor advertising. Used to deal- 
ing with displays and able to arrange new 
sites. One having held a similar position 
preferred. Write stating qualifications to 
Box 682, Ad. Weekly, 180 Fleet St., E.C.4. 


WANTED a competent artist with Shoe exper- 
ience. Box 679, Ad. Weekly, 180 Fleet St., 
E.C.4. 


ADVERTISEMENT Representative on new monthly. 
Young man could build up to executive posi- 
tion if ready to work hard. State exper- 
ience, salary required to Box 674, Ad.Weekly 
180 Fleet St., E.C.4. 


IF YOU (a) Are thoroughly versed in Agency 
Production routine. (b) Can mark-up copy 
for typesetting and have knowledge of blocks 
(c) Can handle production detail quickly and 
efficiently for busy group of accounts. 
Write giving details of age, experience and 
salary required to Box 681, Ad. Weekly, 180 
Fleet St., E.C.4. 


LAYOUT ARTIST. Keen young man with Agency 
experience to produce slick layouts with 
ood knowledge of typography, required by 
ondon Agency. Write giving details: Art 

eo Box 693, Ad.Weekly, 180 Fleet St., 
.C.4. 


CATALOGUE artist required for Publicity Dept. 
of Engineering Organisation. Must be fully 
conversant in this class of work and capable 
of photograph retouching. Only first class 
applicant will be considered. Write stat- 
ing full details to Labour Manager, Rubery 
Owen & Co. Ltd., Darlaston. 


VERSATILE General Artist required by Period- 
ical Publishing House with agency or studio 
experience. Must be capable of tackling a 
wide variety of work including lettering and 
photo retouching. Apply by letter stating 
experience, age and salary required Box 604, 
Ad. Weekly, 180 Fleet St., E.C.4. 


ADVERTISEMENT Representative required for 
developing new, attractive monthly London 
publication. Commission and expenses. Box 
No.654, Ad. Weekly, 180 Fleet St., E.C.4. 
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AN Engineering group has a senior vacancy in 
the Publicity Department in London. Exper- 
ience in a wide field of engineering pub- 
licity work is desirable. Applications 
giving a complete personal history with sal- 
aries earned, quoting ref. HWJA should be 
sent to Box. 643, Ad. Weekly, 180 Fleet St., 
E.C.4. 


PRINT Buyer required by Old Established Food 
Manufacturers, age 30/35, resident Leeds or 
West Riding. Must have full knowledge of 
printing processes and the ability to effec- 
tively purchase a wide variety of printed 
matter, labels, showcards, stationery, etc. 
Good education, initiative and good address. 
State age, experience and salary required to 
Box 647, Ad. Weekly, 180, Fleet St., E.C.4. 


SHOWCARD Writer required, 5 day week, write 
stating experience and salary required to 
Zillwood’s Ltd., Evans St., Southampton. 


GOOD all round artist required, capable of 
producing high-class work. Write salary 


required. Box 63, Ad. Weekly, 180, Fleet 
St.. E.C.4. 


SALES Manager required by Contractors Plant 
and Equipment Co., to take full control of 
sales including Plant Hire. Must be able 
to organise sales office, prepare sales lit- 
erature, appoint and control representatives, 
and have knowledge of export market. Salary 
£850, plus bonus, with increase on achieve- 
ment of sales target. Only London and home 
county people need apply. Reply to Box 
592, Ad. Weekly, 180, Fleet St., E.C.4. 


A Shorthand typist will find a good position 
in the London Office of Rooster Publicity, 
Led. Write stating experience and salary 
required to 7 Buckingham Gate, S.W.1. 


GOO) opportunity for experienced man on pop- 
ular and established Sports Mediums. Must 
be mobile. Phone or write for appointment 
giving particulars regarding experience. 
Sports Publications, 46, Watford Way, Hendon 
Central. Phone Hendon 1934/3370/2929. 


SHORTHAND typist required to assist in Media 
Department of Advertising Agency in Park 
Lane. 5 day week. Hours 9 - 5.30. Write 
Box No. 678, Ad. Weekly, 180, Fleet St., 
E.C.4. 


ARTISTS experienced in modern figure and 
still-life required by leading firm of Des- 
igners and Colour Printers specialising in 
Posters, Showcards and Cut-outs. Excellent 
prospects, 5 day week, central London. Box 
No. 683, Ad. Weekly, 180, Fleet St., E.C.4. 


COMMERCIAL Artist (either sex) versatile for 
black and white reproduction work, full time 
(no Saturdays) wanted immediately. Box No. 
685, Ad. Weekly, 180, Fleet St., E.C.4. 


PRODUCTION Copy Clerk required immediately 
for busy Trade paper, W.1. area. Box No. 
686, Ad. Weekly, 180, Fleet St., E.C.4. 


ADVERTISEMENT Salesman with first class sel- 
ling experience wanted by Publishers of old 
established annual export publication, off- 
ering good terms, prospects and permanency 
for keen and efficient salesman in London 


and Country. Box 658, Ad. Weekly, 180, 
Fleet St., E.C.4. 


LAY-OUT artist required for preparing layout 
of editorial pages for letter press and gra- 
vure reproduction. Must be experienced in 
typography and have knowledge of printing. 
Weekly journal with large national circu- 
lation. Write with details of age, exper- 
ience and salary required to Box No. 652, 
Ad. Weekly, 180, Fleet St., E.C.4. 


A Compositor and a Stereotyper required by 
large firm of Ticket Printers in Middlesex. 
Write, with details of age and experience, 


to Box 7947 Frost-Smith Advtg., 64 Finsbury 
Pavement, E.C.2. 


ADVERTISEMENT canvassers required by old es- 
tablished house for Official Guides, Maps 
etc. Good salary and commission offered 


suitable men. Box 653, Ad. Weekly, 180, 
Fleet St., E.C.4. 


EXPERIENCED Copy/Ideas man or woman required 
by Fleet St. Agency, for work on national 
and store accounts requiring a lively app- 
roach and deft, direct writing. Brief de- 


tails first, please, to Box 565, Ad. Weekly, 
180, Fleet St., E.C.4. 
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APPOINTMENTS WANTED 


ADVERTISING Manager seeks change. Twenty 
years experience all branches. London area. 
Minimum salary £900 per annum. Box 631, Ad. 
‘Weekly, 180 Fleet St., E.C.4. 


SHORTHAND TYPIST - experience advertising, 
capable rough layouts, requires pleasant job 


No Sats. Box 661, Ad. Weekly, 180 Fleet St, 
E.C.4. 


YOUNG MAN experienced press layout, blocks, 

printing seeks situation publicity depart- 

ment industrial or business firm. Salary 

are Box 636, Ad. Weekly, 180 Fleet St., 
.C.4. 


VACANCY OCCURS in London Agency for experi- 
enced Production man. Position carries a 
good salary with excellent prospects. App- 
licants must have previous agency exper- 
ience. Write fully Box 606. Ad. Wkly., 
189 Fleet St., F.C. 4. 


LETTERING Artist requires situation. Salary 
£350. Box 635, Ad. Weekly, 180 Fleet StEC4 


CREATIVE Layout artist seeks change. 7 years 
agency experience. Salary £13. Agency only. 
Box 655, Ad. Weekly, 180 Fleet St., E.C.4. 


ACCOMPLISHED Draughtsman, sound designer, 
requires free-lance, part, or full-time work. 
Box 645, Ad. Weekly, 180 Fleet St., E.C.4. 


POSTER Inspector. Experienced 12 years. 
Highly recommended. Resides Manchester. 
Yorkshire and Lancashire areas well known. 
Requires permanent appointment. Box 646, Ad. 
Weekly, 180 Fleet St., E.C.4. 


DESCRIPTIVE Reporter - sub N.U.J., exper- 
ienced, knowledge of newspaper and magazine 


work, seeks opening. Any offer considered. 
Box 676, Ad. Weekly, 180 Fleet St., E.C.4. 


KEEN Young man (25) versatile artist, good 
education, desires job with good class 
agency. Write Box 662, Ad. Weekly, 180, 
Fleet St., E.C.4. 


ADVERTISING Manager Industrial Company seeks 
new post. Experienced all aspects adver- 
tising - press, leaflets, direct mail, press 
information, print buying, house journals, 


etc. Capable es 9 ae Box 632, Ad. Weekly 
180 Fleet St., E.C.4. 


YOUNG LADY (18) seeks post as junior letter- 
ing artist. One year’s training at art 
school. Box 669, Ad. Weekly, 180 Fleet St., 


E.C.4. 


ARTIST - well known for cartoons in London 
Daily, prepared to do a limited amount of 
Art work for advertising. Box 689, Ad. 


Weekly, 180 Fleet St., E.C.4. 


OVERWORKED? A.D.A.A. offers his services as 
auxiliary to your studio or production de- 
partment. Experience includes management of 
Advertising Department and salesman of space 
process and print. 2 days per week at your 
disposal. Box 673, Ad. Weekly, 180 Fleet St, 
E.C.4. 


YOUNG MAN, 27, six months experience space 
selling, desires opportunity to learn pro- 
duction side in Agency. Write Box 687, Ad. 


Weekly, 180 Fleet St., E.C.4. 


ARTIST - specialist in technical illustra- 
tion and engineering publicity seeks change. 


Box 677, Ad. Weekly, 180 Fleet St., E.C.4. 


4/ 


TYPOGRAPHER (21) with 3 years’ Printing 
School and 5 years’ London Advertising Ag- 
ency experience, seeks responsible post with 
small or medium-sized Agency in Midlands or 
Southern England. (Would consider Printers, 
Publicity Department etc.) Please reply to 
Box 688, Ad. Weekly, 180 Fleet St., E.C.4. 
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WESTMINSTER PRESS STAFF CHANGES 


Mr. R.E. Martin, advertisement 
manager, Birmingham Gazette, Evening 
Despatch and associated papers, has 
resigned and is returning to the head- 
quarters’ advertisement staff of the 
Westminster Press newspapers, Fleet 
Street. 

He is to be succeeded at Birming- 
ham by Mr. Kenneth W. Bailey, advert- 
isement manager, North of England New- 
spaper Company, (Northern Echo and the 
Northern Despatch. ) 

Mr. Bailey’s successor is Mr. A. 
Walsh, for the past 22 years advertis- 
ement manager, Westmorland Gazette. 
He is succeeded by Mr. A. B. Garman 
Northern Press Ltd., South Shields. 


WHALE OF A COMPLAINT 


Fast Lothian Health Committee are 
protesting against a current Road 
Haulage Executive advertisement re- 
garding the removal of whales which 
were stranded on a beach near Dunbar 
in May. 

The chairman, Major Sir Humphrey 
Broun Lindsay, said the advertisement 
left the public to suppose that but 
for British Road Service the carcases 
would probably not have been disposed 
of so quickly. 


BUILDING THE FLOATING 1951 
FESTIVAL DISPLAY 


The Festival of Britain has acce- 
pted the tender of Cowtan & Sons, Ltd. 
ship furnishers, to supply and instal 
the exhibition display in the Festival 
Ship Campania, which is to tour Brit- 
ish ports in 195]. 

The work is expected to begin in 
mid-November; the main exhibition 
will be in the ship’s hangar, 300 ft. 
by 70 ft. by 24 ft., in which galler- 
ies are being built to add to the dis- 
play area. 


NE DAILY JUBIL 

Tributes to the part played by 
the Bournemouth Daily Echo in Bourne- 
mouth and district for the past half 
century were paid at a dinner held at 
Bournemouth on Friday to celebrate the 
paper’s golden jubilee. 
> Keynote was struck by Mr. W.R.D. 
Perkins M.P., chairman of Southern 
Newspapers Ltd., when he responded to 
the toast of the Bournemouth Daily 
Echo, proposed by the Duke of Welling- 
ton, Lord Lieutenant of Hampshire. 

‘We are mighty proud of our paper, 
which we believe to be the best in the 
provinces, he declared. We mean to 
keep it the best. 

‘We feel we are an institution. 
Consequently, we shall continue to 
stifle and suppress our own personal 
views, and we shall continue to ex-, 
pound the truth and news with complete. 
impartiality. . . As long as I am 
Chairman, the policy of equal treat- 
ment of all political parties will 
continue.’ 

Other speakers were the Mayor of 
Bournemouth (Councillor S.A.Thompson), 
Mr. H.Parsons, deputy chairman, and 
Col. G.F. Perkins, director, Southern 
Newspapers Ltd., and Mr. J.Curtis. 
Willson, president of the Newspaper 
Society. Nearly 250 guests were 
entertained. 

Principal organisers of the 
jubilee celebrations, which included a 
dinner for the staff, were Mr. C.F. 
Carr, general manager and editor-in- 
chief, Southern Newspapers Ltd., and 
Mr. Robert Fairbairn, manager, Bourne- 
mouth Daily Echo. Mr. W.J.Devoto, 
London manager, brought from London a 
party of advertising agents, who were 
guests of the company for the week- 
end. 
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